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Amazon Analytics.
For leaders.
Made easy.



Amazon insights & technology for vendors, sellers and hybrids

Retail 
Analytics

• Sales, traffic, conversion
• Retail health
• Catalog & portfolio

• Monitoring & optimization
• Marketing Cloud
• Sponsored Ads, DSP

• Analytics consulting
• Custom reports by use case
• Data stream into your IT
• Bi-as-a-service

• Visibility (paid, organic)
• Bestseller & category trends
• Search terms
• Listings

Advertising 
Analytics

Market 
Insights

Data & 
Custom 
Analytics

We give brands the data backed Amazon expertise they need to succeed globally
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Analytics for leaders: Our software powers your Amazon business

Understand your business in record time

Easily integrate & customize with your IT

Ad-tech for higher ROAS

Read your market and competitors

+ Plug & play setup

+ Notifications

+ Automated alerts

+ Multi user mngt
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Amazon Marketing Cloud (AMC)

Data clean room solution
empowering holistic analytics
and deep insights

Definition by amazon ads
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The AMC promise

üHolistic customer journey information

üCross-channel analysis

üComprehensive audience insights

Source: Hubspot
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Status quo: Data silos pose a major challenge to advertisers

Sponsored

Ads

DSP
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Data clean rooms enable us to compare anonymous sets of user data

• Cloud-based tech solution

• Various data sources (first party)

• Pseudonymized signals

• Aggregated, anonymous user data

• Privacy safe GDPR
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AMC: Combine PPC, DSP & custom data to gain cross-channel insights

• Evaluate data from DSP & Sponsored ads

• Option: add your own data

• Cross-channel impact

• User behavior along the full funnel

• Flexibility on what to measure, how to

query and display

D2C
Catalog
CRM
…
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Data engineering skills are needed to generate reports

AMC provides data that needs to be retrieved via SQL queries and evaluated yourself.

There are no pre-defined reports for AMC which can be downloaded from Amazon. 



Advertiser‘s challenges & questions
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What is the impact of my DSP 
investment on my sales?
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SPDSP DSP+SP

Upper funnel impact of DSP (looking at CPC)
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CPC of DSP+SP 
on level with SP

Insight

Upper funnel impact of DSP (looking at CPC)



Mid funnel impact of DSP (looking at detail page views)
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SPDSP DSP+SP



Mid funnel impact of DSP (looking at detail page views)
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Up to 100% 
higher
Detail Page 
View Rate

Insight



Lower funnel impact of DSP (on RoAS)
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SPDSP DSP+SP
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Lower funnel impact of DSP (on RoAS)

RoAS 30% 
higher for DSP 
+ SP vs. SP only

Insight
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What is the impact of my DSP investment on my sales?

Cross-channel campaigns usually have a 
stronger leverage on the users' purchase
decision. 

- Higher DPVR
- Higher RoAS

Insight
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There is more to discover…



Understand the ad-supported customers journey along the campaign types

Which combination of campaigns 
generated 

ü most conversions
ü most impressions
ü highest ROAS?

Insight



Understand the ad-supported customer journey by device (phone, PC, tablet)

Which combination of campaigns 
generated 

ü most conversions
ü most impressions
ü highest ROAS?

Insight



Purchases 
Day

Time

Find out what day and time of day customers engange with your ads

Impressions



Purchases 
Day

Time

Find out what day and time of day customers engange with your ads

Impressions

Adapt your advertising setup and tactics according
to the behaviour of your customers

- Time of day
- Device, ...

Action



What else…
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Start exploring…



Your first steps
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How to get started with Amazon 
Marketing Cloud?



How-to-get started

1. Define your questions

2. Ask data/SQL expert

3. Start exploring

1. Access via web interface & API

2. Simple standard queries

3. Amazon‘s instructural library

4. Share & discuss learnings with team

Sponsored

Ads
DSP

No inhouse data experts? Talk to your Amazon (data) expert!



Instructural Libray



Let`s talk about 
Amazon Marketing Cloud!

dominik@emax-digital.com
Supported by


